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| mplementing an Effectiveness-Based Parent Education Program

rior to the 1990’ s policy and

practices related to sub-

stance abuse and mental
health prevention and intervention
were based on the desire and good
intentions to provide help to those
most in need. Most of us got into our
respective fields out of adesireto
help people in need. Though many
training programs emphasized and
required research, the reality was that
research had little effect on actual
practice. The programs and practices
we adopted were determined by the
indoctrination and observation of our
mentors and teachers, and subse-
quently shaped by our own trial and
error experiences. In many ways,
our practice was more art than sci-
ence. The pressing needsin our
communities and our desire to help
was sufficient to justify our requests
for continued and expanded re-
sources and funding. We were not
required to provide documentation of
the actual results of our efforts, nor
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did we fedl com-
pelled to do so, for
we knew in our
hearts that we were
doing our best to
help people. Unfor-
tunately (or fortu-
nately, depending on
your perspective),
those days are over.
The advent of man-
aged care and the
conservative fiscal
practices of funding
agencieshave ush- "
ered in what has
been called the “Era
of Accountability.”

Inthe 1990's, in an
attempt to red in the
spiraling costs of
health care, managed
care companies be-
gan requiring practi-
tioners to provide
justification for their
services and docu-
mentation of out-
comes. Concur-
rently, the federal
government began to require recipi-
ents of federa funds to justify their
use of tax dollars. Since 1999, dl
federally funded programs are re-
quired to develop strategic plans that
link programs with measurable out-
comes. Continued funding requires
demongtration that the programs are
having the desired effect on the

population (Government Perform:-
ance Reporting Act of 1993). These
two events have dramatically
changed the landscape of policy and
practice. Inthefield of parent educa-
tion, this can be seen in the push for
communities to adopt and implement
“effectiveness-based” and “research
based” programs.  Continued on page3
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Linking parent educators
across the State of Arkansas
is one of our main goals &
for The Parent Educa-
tor. With your help, we
are enlightening and edu-
cating those whose important
roleis parenting education and parental
envolvement. If you have any comments or
questions please feel free to write, fax or e-
mail at the following:

Editor: Marti Genge,
email: pagesof parenting@aol.com
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Center for Effective Parenting, 614 E.
Emma, Suite 113, Springdale, AR 72764
(479)751-6166 FAX (479)751-1110

Dr. Nicholas Long: Director
LongNicholas@uams.edu

Editorial Advisory Board

NicholasLong, PhD. 2o
Cardene Thornton, EAD. @
Mark Edwards Ph.D.

ve pore®

Seeyou at the Fifth Annual
Arkansas Conference For

Parent Educator’s March 3-5
Hot Springs, AR

The Parent Educator is published by the
Center for Effective Parenting and is a collabo-
rative program of the Jones Center for Families,
University of Arkansas for Medical Sciences,
and Arkansas Children’s Hospital. This news
letter is supported by funds from a grant
awarded by the U.S. Department of Education.
The opinions expressed in this newdletter are
those of the individual writers and do not neces
sarily reflect those of the sponsoring organiza
tions. Offices are located in Little Rock: 800
Marshall Street, Slot 512-4, Little Rock, AR
72202 and in Northwest Arkansas: 614 E.
Emma, Suite 113, Springdale, AR 72764. All
editorial inquiries should be addressed to Marti
Genge at (479) 751-6166. All rights reserved.
No part of this newsletter may be used or repro-
duced (except “Just For You") in any manner
whatsoever without written permission.

Book Spotlight

ooksarea great accom

paniment to enhance your

parenting curriculum.
There are so many great topicsto
choose from. Here are some books
that are worth checking out

i ‘i‘-‘_“‘:.“‘_‘.'l[‘ Author Sal Severe has
taken his bestsdler

% How to Behave So
How to 3 .
BEII AVE Your Children Will,

Too and wrote a book
for the preschool level
How to Behave So
Your Preschooler
WiLL,T .‘,.:.,'1 Will, Too! . His origi-
nal has been devel-
oped into acurriculum.

Viking Press, | SBN#0670031089,
$24.95

H SEHGULFF

From setting up
parental interven-
tions when neces-
sary to guidelines
for school princi-
pals, Please Don't
Call My Mother!
is packed with
solid information,
sometimes pre-
sentedinconcise ™
point-by-point format. Authors-John
Lazares and Coleen Armstrong.
Parenting Press, | SBN#1884734626,
$18.95.

In Living with the
Boogeyman, father
and noted child psy-
Boageyman | chologist Dr. Rich-
ard Bromfield offers
clear, reassuring ad-
vice and a broader
' and more farsighted
— vision of parenting
~inthis new world.
Prima Publishing,
| SBN#0761527141,
$14.95.

o s P Pl i b g, R
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James P. Steyer's explosive investiga-
tion into how the media affects our
children is a ground-
breaking book
called, The Other
Parent, that will
shock most parents.
Through songson
theradio, Internet ac-
cess, television, and
movies, our kids are
learning how to live
in an adult world
long before they are

ready
Atria Books, | SBN#074340582X,
$26.00.

JAMES P. STEYER

ElERRRA Rita Sommers-
~  Flanagan, John
?vﬂUt’nl [”ilu gp  Sommers, Ph.D.,
Flanagan, Rita
ﬁi‘-ﬂﬂﬁy Hﬂ; '!? Flanagan, John
Sommers-
8 Flanagan are au-
g . thorsof the book
-2 ~ | Problem Child or
Quirky Kid?
-.:n.v Many parents
wonder, "ls my
child normal?" They may be concerned
about their child’ s behaviors, attitudes,
feelings, or general development. They
may worry if their child doesn’'t seem
to befitting in socially, isn't happy, is-
n't getting along with others, or seems
overly anxious, fearful, sad or angry.
Thisbook gives parentsthe advice, re-
assurance, and practical knowledge
they need to help their child and them:
selves.
Free Spirit Publishing,
| SBN#1575421216, $15.95.

More detailed descriptions of the
above books can be reviewed at
Amazon.com
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Effectiveness-Based Family
Strengthening Programs

There have been severa effortsto
produce lists of “effective” pro-
grams. One notable effort in catalog-
ing effectiveness-based parent edu-
cation programs was the Office of
Juvenile Justice and Delinquency
Prevention’s Family Strengthening
Project. In 1989, a national search
was conducted in which nomina-
tions were solicited. Program devel-
opers submitted a 10 page descrip-
tion of their program in addition to
research publica-
tions and/or
evduation reports
detailing the ef-
fectiveness of the
program. A panel
of experts re-
viewed and rated
over 500 pro-
grams. Using
specific criteria,
the programs
were categorized
on the basis of the
quality of their
evaluation results,
ranging from
Promising Pro-
grams (evauation
data appears
promising, but requires confirmation
using appropriate research design) to
Exemplary | Programs (highest
quality of research). This effort re-
sulted in identification of approxi-
mately 35 research-based parenting
and family interventions. Details of
their methodology and results can be
found on their web site (www.
strengtheningfamilies.org).

While research has identified pro-
grams that work, these programs
have not been well disseminated in
thefield. Program selection and
adoption seems to be impacted more

by marketing than by research. Inan
effort to explore the process by which
communities select and implement
family strengthening programs, the
Center for Substance Abuse Preven-
tion has funded over 100 family
strengthening projects. In these pro-
jects, communities underwent a proc-
ess of coming to consensus about
which effectiveness-based family
strengthening program would best
meet the needs of the loca commu-
nity, adapting the program to best fit
the unique culture of the local com+
munity, and implementing and evalu-
ating the program in the local com-

munity. In 2000, the Center for Ef-
fective Parenting-Little Rock (CEP)
received one of the family strengthen-
ing grants. In this project, the CEP
collaborated with Child Develop-
ment, Inc., aHead Start agency, to se-
lect, modify, evaluate, and dissemi-
nate a family-strengthening program
that addresses the needs of at risk
families enrolled in Head Start pro-
gramsin rura western Arkansas
(Johnson and Pope counties).

L ocal Implementation of an Effec-
tiveness-Based Family Strengthen-
ing Program

The Strengthening Rural Families
Project was implemented in multiple
steps. The project utilized a steering
committee composed of stakeholders
in the loca community, including
parents. This committee had the re-
sponsibility of selecting the model
program and overseeing the project.
The steering committee adopted a
consensus approach to decision
making. The steering committee was
provided with information on model
programs and the results of focus
groups and a parent survey that were
conducted to identify critical issues
related to the local culture. The
steering committee
narrowed the list of
preferred programsto
five. The project
staff was able to at-
tend aworkshop
which showcased
these five effective-
ness based family
strengthening pro-
grams. The steering
committee chose the
program that they felt
would best address
the needs in the Head
Start community.
The committee felt
that the risk and resil-
iency factors related
to substance abuse
needed to be targeted. After review-
ing the available programs, the com-
mittee selected the DARE To Be You
Program (DTBY).

DTBY was designed to reduce poor
outcomes among youth, especialy
substance use, by increasing resil-
iency factors and reducing risk fac-
torsin families with young children.
The target population is 2-5 year old
children and their families. The pro-
ject implemented the child and family
components of the DTBY interven-
tion. Continued on page 5
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10 ThingsAny School
Can Doto Build

Parent Involvement . ..
Plus

Five Great Waysto Fail!

Presentation by John H. Wherry, President,
The Parent Indtitute

1. Hdp parentsunderstand why they are o
important tother children’sschool suc-
cess. Point out to parentshow much time
children spend at homevs. at schoal (birthto
H.S. graduation 15% at school, 85% home
and other). Remind parentsthat they aretheir
children’sfirst & most influentia teachers—
and that education training isunnecessary.
Remind parentshow well children mimic
them, even when parentsdon’t want themto.
Help parentsunderstand how to model the
behaviorsthey want. Discussin parent mest-
ings, newdetters. -How soon children start
learning. -How children copy parents. -How
parents can et an example. -How to make
useof “bitsand pieces’ of timewith chil-
dren. ‘Why parentsreally are children’ sfirst
& mogt influentid teachers

2. Giveparentspecificthingsthey can doto
hdp their children. -Parentssay they don’t
know what to do. -Parents say they don’t
havetime. -Specific suggestionshelp. Practi-
cd Strategies Classby class, or schoolwide,
decide on 3to 5 spexific thingsyou would
like parentsto do at home: 1) Reed to your
child every day. 2) Ask about school work
every day. 3) Tell your child ‘I loveyou’
every day. 4) Tak withyour childand listen
towhat she hasto say every day. Be specific
with parents. Provide specific ideasin many
ways ‘Tl parentsfacetoface -Givethem
handouts. -Show them videos. -Demonstrate
ideasat meetings. Parents have asmany
learning stylesastheir children. When we
specificaly target what we want, we often
get it!

3. Work towin parents endor sement of
your school’ seducational program. Par-
entsand educatorsare often different—and
awayswill be. We share acommon interest
in thewell-being of thechildren. Weshould
respect parents expertise. Wecan build re-
spect for school expertise. Win parents’ en-

dorsement: -Parents and schoolseach bring
unigue strengthsto the education of children.
WeareaTEAM. Weeach havestrengths, 7.
wesknesses—neither of uscan dothejob

done. -Respect must bethebasisof our rela-
tionship. Practical Strategies: -Discuss each

other’ setrengths at parent and staff meetings.
-Discusshow we can support each other.
Shareyour school’ seducationa goas—and

how you planto accomplishthem.

4. Giveparentsthe specificinformation
they want. Do you know parents' top con-
cerns?-How canyoufind out? -How can
you stay up to date? Here arethe results of
over 100 opinion polls What is being 8.
taught? -How isit being taught?-How are
school fundsspent? -How are school poli-
ciesformed? How would parents at your
school rank thesetopics?-Discipline -Peer
pressure -Motivation -Sdlf-esteem
Inclusion ADD & ADHD

5. Know how to get parentsto READ what
you send home. -One sheset of paper is
best. -Use 4thto 6th gradereading levd.

-Know the 30-3-30 Rule: 80% of the peo-
plewill spend just 30 secondsreading what
you send home; 19% will spend just 3 min-
utes, 1% will spend30 minutes. -Usethe
dollar bill test: A dollar bill, placed any
direction, shouldtouch somegraphicele- 9.
ment—such as. -abullet, rule, picture,
screen, boldfacetype, underling, different
color, etc. Practicd Strategies -Learn what
parentswant to know. -Provideit very
brifly. -Provideit frequently.
‘Remembe—you arenct talkingto an
audience, but aparade!

6. Providesaff trainingand support for
par ent involvement. Most educators have
had no suchtraining. Many fear parents
and avoid them. ‘Training and support
build understanding—which overcomes
fear. Staff Training and Support: Share
ressarchfindings -Jointly develop idessthe
whole school canimplement. -Jointly de-
velopidessindividud staff members can
implement. -Provide asteady drip of parent
involvement information. -Spotlight suc-
cessful staff practice. -Providenon-
threatening socid activities so staff can
meet parents. More Strategies: Ask staff
withsuccessful experienceto talk with
others. 1nvite speskersto saff meetings.

10.

‘Hold school workshops. Maketelephones
and notecardsavailableto gaff.
Providetraining and support for par -
ents. Most parentshavehad noinvolve-
ment training Many fear educatorsand
avoid them. -Training and support build
understanding—which overcomesfesar.
Share ressarch findings—parents areinter-
ested, too. -Help parents shareideas with
eech other (network). Jointly develop alist
of important topics. -Providenon-
threatening socia activities so parentsand
saff can meet. -Stresstheimportance of
what parentsdo every day at home.
Recognize and Reward Exemplary Pa -
ent Involvement Practice. Most parents
and saff are starved for recognition and
encouragement. A littlemakesabig differ-
ence! Recognize Exemplary Practice of
Saff: Themost parent phonecalls. -The
most homevidts. -Themost notesto par-
ents. ‘Thebest ideatoinvolve parents.-The
most parent visitsto class. -The most parent
group members. Recognize Exemplary
Practice of Parents: ‘The most books read
doud. -Themost improved grades. ‘The
mogt classvists. -Themost help toteach-
as Thebestideato helptheir child. - The
most helptoyour parent group.
EnsureYour Successby Making a Plan
Specificaly, how will you get Saff in-
volved? -Specificaly, what will you ask
parentsto do? We must haveaplan
-Having aplan does not guarantee success.
‘Not having aplan doesguaranteefailure!
Adapt |deas That Have Worked for
Others. Why try to reinvent the whed ?
Therearelots of provenideasready for you
touse: -Remember the 3 Fsfor success: 1)
Food, 2) Famiilies, 3) Fun. -Establisha
friendly contact early intheyea—In Time
of Peacel -Remember to stress Two-Way
communication.

Continued on page7
Five Great Waystofall




(Continued from page 3)

The child component is designed to
increase intermediate protective fac-
tors of developmentd level, self-
worth, empathy, competence, prab-
lem solving, social skills, and self
management. Theseresiliency fac-
tors are linked to success in school,
good peer relations, and assertive-
ness. The family component works
to improve parents self-efficacy,
sef-esteem, internal locus of con
trol, decision-making and reasoning
skills, stress manage-
ment skills, and child-
rearing practices. The
content of the course
is taught primarily
through a variety of
experientia activities.
The intervention in-
cluded 25 hours of
training over 10
weekly sessions.
Each session includes
asocia mea (30 min-
utes), a parent-child
activity (15 minutes),
and simultaneous
classes for the par-
ents, preschool youth, and siblings
(2 hours). Incentives of meds, chil-
dren's program and $200 honorar-
ium for each completing family
were used for recruitment and reten-
tion. In one Head Start year, the
project conducted four cycles of the
program. Fifty one families were
enrolled and 46 successfully com-
pleted the program (90% retention).
The project has conducted pre and
post assessments of the participants
and is currently collecting follow-up
assessments. Thisdatawill be used
by the project to evduate the effec-
tiveness of the program within our
communities.

Implementing a parent education program continued . . .

L essonsL earned

1. Personal invitation isthe best
recruiting strategy. Getting
families involved in parenting
programsis achallenge. Re-
cruitment and retention is a
problem that programs are fac-
ing across the country due to
the significant obstacles that
prevent families from partici-
pating. In our project, we were
able to hire a parent educator

who was able

N to focus her at-
j/ - ) ‘ tention exclu-

sively on im-
plementation of
the program,
without having
to divide her at-
tention with
other responsi-
bilities. This
allowed her to
spend the time
to develop rela-
tionships with
the Head Start
familiesand to
make persona
invitations to enroll in the
classes. Asaresult, the project
was able to exceed the goal of
30 families completed. In order
to be successful in recruiting
families, much effort needs to
be dedicated to marketing the
program through personal con
tact with the target families.

/J

Parenting programs need to
be responsive to the needs of
the families. The primary do-
stacle to participation in parent-
ing programsis time and re-
source constraints. Parent edu-
cators need to plan their pro-
gramsto make it easier for

families to participate. For our
families, this meant offering
meals for the families at each
meeting, providing childcare at
each meeting, and offering incen-
tives to families for successfully
completing the classes. Asare
sult, we were able to maintain a
90% retention rate in a 10 week
program. The need for parenting
help is there, but the barriersto
participation must be addressed
in the design of the program in
order to be successful.

3. Doaing parent education well re-
quiresresources. To do parent
education right requires sufficient
resources. For example, one
class had over 50 family mem-
bersin attendance. This required
planning to provide a full meal
for the families and to have suffi-
cient help for child care. In addi-
tion, our project provided $200 in
gift certificates for completion of
the program. The developer for
DTBY built this graduation in-
centive into the DTBY design.
Since we desired to replicate the
DTBY in our local community,
we retained this feature of the
program. While we do not know
to what extent this contributed to
our high retention rate, we fedl
that the incentive helped to offset
transportation costs and provided
families with an additiona incen-
tive to stick with the program.

To do parent education well,
agencies need to count the cost
and invest in the success of the
program. u

Mark Edwards, Ph.D. iswith the Cen-
ter for Effective Parenting and UAM S/
Arkansas Children’s Hospital
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hisissue our spatlightison
Healthy Connections,
MenaArkansas.

Healthy Connections, Inc. (HCI) isa
501(c) 3 non-profit organization that has
served arearesidents since 1998. In
keeping with HCI’ s mission statement
“to create and maintain a professional,
caring service in which families are
treated with dignity andwhere goals are
realistically set and accomplished in
full partnership with parents,” the
organization has provided a broad
spectrum of health and social ser-
vices programs targeted for “ at-risk”
families throughout western Arkan-
sas.

Describe your organization.

HCI received the Arkansas Chil -
dren’s Trust Fund and the Rural
Health Outreach grantsin 1998 to
provide ahome-visiting program to
reduce the probability of child ne-
glect and abuse in the region. Most
of our clients are young Moms with
little or no family support. We enroll
them into the program and provide
parenting and living skills classesin
the homes. We also provide trans-
portation to local medical and social
service providers.

Sincethat time, HCI developed a
partnership with Arkansas Advocates
for Children and Families and became
one of two Arkansas pilot sites funded
by the Robert Wood Johnson Founda-
tion to enroll eligible children in Arkan-
sas’ SCHIP program. We covered five
countiesin western Arkansas. In Janu-
ary of 2002, the funding was extended
three more years expanding up to Craw-
ford and Sebastian County with an Out-
reach Specialist stationed at Harbor
View Mercy Hospital.

Healthy Connections has played a key

leadership role in the Family Living
Support Program TEA Coalition and
currently provides one of only three In-
dividual Development Account pro-
gramsin Arkansas. We currently are
offering this program in four counties.

On July 1% of 2002 HCI received a To-
bacco Education/ Cessation grant from
the Arkansas Department of Health.
Funding isfor one year to provide five
school districtsin Polk and Scott County
with training and materials for tobacco

education and cessation.

Healthy Connections, Inc. received word
from the Office of Population Affairs
July 15" that we would receive a Title
XX grant to fund our home visiting pro-
gram for the next fiveyears at even a
greater capacity! Our prayers for fund-
ing were heard and answered.

On July 19", Healthy Connections, Inc.
received a grant from the Office of
Health and Human Resourcesto open a
new access federally funded Community

Health Center. Now the work begins...

What key points hel ped with the success
of your parent education program?

We had a strong community coalition to
work with. We have a dedicated and
knowledgeable staff. We have strong
partnerships with the local medical and
social service providers and we have de-
veloped a good reputation, as 25% of our
new clients are self-referred.

Did you have any problems that
you could share with other parent
educators?

We had problems with an incon-
sistent funding stream. Client non-
compliance led us to develop poli-
ciesto deal with the situation. We
have alargerural areathat com-
plicates home visiting and trans-
portation to service providers.

How did you get the parentsin-
volved?

We got our clientsinvolved by
sponsoring Parent-Program Man-
agement Meetings quarterly. We
provide a parenting class, food
and incentivesto attend. Were-
cruited two clientsto serve on the
HCI Board of Directors.

In what parenting series/
curriculums have you and your
staff been trained?

Training has been provided in parts of
the “Nurturing” curriculum and various
trainings from APEN workshops. At this
time, we are not using any specific cur-
riculum but are working to get our new
grantors to approve a curriculum out of
Vanderbilt Medical University called “
MIHOW”

Thank you Healthy Connections for shar-
ing your program with parent educators.
|
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Continued from page4

Five Great Waysto Falil!

Think of yoursdf asthemain parent involvement person at
your school . School survey results: " Can you give methe names of
any peopleyou know who work up at school ?* 1) School Secre-
tary, 2) Custodian, 3) Food Service/Bus Driver, 4) A Veteran
Teacher, 5) A Music Teacher, 6) Nurse/Coach 7) The Principal.
Think of parent involvement assomething that only happens
when parentsarein your school building. By far, the most im-
portant involvement happensat home! -Reeading to children. -Being
seen reading. -Setting an example (for better or worse). -Showing
interest in school work. -And MUCH more!
Try to build pogtive attitudes among parentsby just usng
newdetters memos, newspaper articles, TV, other massmedia
Mass mediais best for providing information. -All mass media—
radio, TV, signs, bumper stickers—can do isreinforce atitudes that
dready exist! Useface-to-face contact for cregting and changing
atitudes. -Conferences. ‘Workshops. ‘Home Visits. -Class Vists.
-Open House. -Even Phone Cdlls.
Kegp on thinking that children from ‘broken’ or
‘disadvantaged’ homes do not have the benefit of parent i n-
volvement. The‘ Extended Family’ What these children often have
isamazing. ‘Mother/Fether, -Grandparents, -Neighbors, -Sigers,
Aunts, Undles, -Friends. Weneed to enlist their support! -Children
often have many people who can and will hepif wewill invite
them to get involved—and help them know whét to do.
Write parentsoff asapathetic & uninterested after you repest-
edly provide programsfor them and invite them to cometo
schooal, but they don’t show up! Thevast mgjority of parents want
tohdpther children. Weneed to: - Wak aMil€e’ intheir shoes.
-Respect what they now do to help their children. -Issue‘ genuine
invitations’
In Condusion . .. Getting parentsinvolved in their children’ seducation isnot
jugta‘niceided We can't DO OUR JOB without parents help! We Know
How to Make Parent Involvement Work: -In ANY schoal . . . -With very LIT-
TLEMONEY ... Usng PROVEN, TESTED IDEAS. Thefactis. .. A New '
Day isDawning! Itistheday of parentinvolvement. It will help every child, in » '

every school, everywhere. . . and weare exactly the oneswho can mekeit hap- S o B e . =t

pent! u ents STILL make the difference!, Helping Children Learn, Hel

ping
Students Learn and Building Readers newsletters for schools to dis-
tribute to parents, as well as informative booklets, pamphlets and
Parent Institute, P.O. Box 7474, Fairfax Sation, VA 22039-7474, 1-  Videotapes for schoolsto distribute to parents. Permission is granted
800-756-5525. The Parent Ingtitute publishes parent involvement ma- for noncommercial professional reproduction of this summary if this

This information was prepared by Dr. John H. Wherry, President, The

terials for schools, including the Educators Notebook on Family In-  credit messageisincluded.

Fifth Annual Arkansas Conference For Parent Educators
March 3-5, 2003 Hot Springs, Arkansas

For more information about the conference contact, Arkansas Parenting Education Network at (501)664-
2227 or email tammygray @arkansas.net.
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——Important Web Sites—

Websites for Parent Educators

Colorado Parent Information and
Resource Center
http://www.cpirc.org

U.S. Department of Education Pub-
lications
http://www.ed.gov/

Blueprints
http://www.colorado.edu/cspv.
blueprints

Child Trends, Inc.
http://www.childtrends.org

New York University Child Study Center
www.AboutOurKids.org

Kids Health
www.kidshealth.org

Time for Kids-Parents-Teachers
www.timeforteachers.com

American Academy of Pediatrics
WwWw.aap.org

National Mental Health and Educa-
tion Center
WwWw.naspcenter.org

Knowledge Kids Network
www.familyedge.com
www.kidsedge.com

National Education Association
WWW.new.org

Detection & Prevention of School
Violence
KeysToSaferSchools.com

www.parenting-ed.org

The website of the Center for Effective
Parenting. Be sure and look over the
publication Parenting in Arkansas, as
well as other information of interest.
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